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Bids for IPL media rights could hit ₹50,000 crore
Experts say bump in sponsorships,
increased viewership and larger number
of matches justify the premium
AYUSHI KAR
Mumbai, March 31

The Board of Control for Cricket
in India (BCCI), has set the com
bined base price for media
rights of the Indian Premier
League at ₹32,890 crore or $4.35
billion.
This base price for the media
rights for 202327 seasons of the
premier cricket league is nearly
double of the 2017 winning bid
of Star. However experts believe
that the bump in sponsorships,
increased viewership through
streaming and larger number
of
matches justify the
premium.
The Board has based its re
serve matches based on the cur
rent format with 10 teams and

where they had around 2.5 mil
lion users.” For the ﬁrst time in
history, BCCI will be holding an
eauction on June 12. Market
watchers are expecting a wind
fall of nearly ₹50,000 crore.

74 games, although they have
kept the option of increasing
the number of games going
forward.
Experts suggest that the BCCI
has been accurate with its pri
cing of the media rights, as ac
cording to their estimates,
premier cricket league will fetch
an auction purse higher than
the base price.
Santosh N, Managing Partner
at D&P Advisory, said: “We anti
cipated that the league will fetch
a price between ₹90 and ₹100
crore on a per match basis in the
auction. BCCI has priced the
league at ₹89 crore per match,
therefore bids will certainly
clear the threshold.”
According to him, the addi

The introduction of two new teams is also a major factor in the increase of base price

tional premium the league en
joys over 2017 is because there
has been a major bump in ad
vertisement, viewership, espe
cially OTT (over the top) viewer
ship.
The introduction of two new
teams — Lucknow Super Giants
and Gujarat Titans — is also a ma

TRAI amends monthly tariff pack order
Asks operators to offer one ‘Plan Voucher’,
one ‘Special Tariff Voucher’ and one ‘Combo
Voucher’ renewable on same date every month
OUR BUREAU
New Delhi, March 31

The Telecom Regulatory Au
thority of India (TRAI) on
Thursday ordered that every
telecom service provider (TSP)
shall oﬀer at least one ‘Plan
Voucher’, one ‘Special Tariﬀ
Voucher (STV)’ and one
‘Combo Voucher’ renewable
on the same date of every
month.
If the date of such renewal is
not available in a month, the
renewal shall be the last date
of that month.
After due consideration, the
Authority has decided to issue
the “Telecom Tariﬀ (67th
Amendment) Order, 2022 (02
of 2022),” after 60 days from
the date of commencement of
this Order.
In January, the TRAI had
ordered this directive and had
given 60 days for operators to
implement the order, and
modify their billing system.
Reliance Jio is the only oper
ator to have commenced such
tariﬀ plans (30day plan and
calendar month validity).
Response from TSPs
TRAI had sought comments

Greenko raises
₹5,700 crore via
green bond
OUR BUREAU

from the TSPs. The regulator
had received responses from
Bharat Sanchar Nigam (BSNL),
VodafoneIdea (VIL) and in
dustry body Cellular Operat
ors Association of India
(COAI).
BSNL in its correspondence
asked, “If a customer re
charges on January 29/
30 or 31, what should
be the next due date of
recharge; If customer
recharges on March 31,
May 31, August and Oc
tober 31, what should
be the next due date
for recharge.”
VIL had stated that it would
be meeting the requirements
as prescribed under TTO (66th
Amendment) Order. However,
it had also given a tentative
chart showing likely date of
implementation for all LSAs,
which may extend up to May
2023 and considering the is
sues it had requested for ex
tension of time to meet the
provisions of TTO 66th
amendment (recharge with
same date of every month), till
technical feasibility issue is
sorted out in balance 19 li
censed service areas.

COAl on behalf of the sector
had said that “any change to
the tariﬀ validity structure to
make it renewable on same
day of each month, will re
quire gigantic eﬀorts on con
sumer awareness, change in
prepaid billing systems, pub
lications in own and third
party channels and retail
channel education”.
Currently, most of the pre
paid tariﬀ packs come with
common validity period of 28/
56/84 days, but the Au
thority had received
complaints
from
many customers of
the 28day validity
packs, which the TSPs
touted as a monthly
pack.
“The validity period must be
of 30 days, with a grace period
of 15 days for incoming facility
(barring of outgoing calls)
beyond the validity period of
30 days. The validity period of
28 days is indirectly giving un
due advantage to the TSPs.
Separate tariﬀ oﬀers should
exist for 28/29/30/31 days to ex
tend a ﬂexible services bou
quet to the Indian mobile con
sumer community. The period
should be a month with re
quirement of tariﬀ to be re
newed only on the same date
of each month,” the individu
als had requested TRAI.

jor factor in this price bump, as
the number of matches goes up
by nearly 20 per cent, increasing
the league’s run time. Bump in
OTT viewership has also played a
major role.
Ajimon Francis, Managing
Director at Brand Finance India,
explained, “The pandemic has

made streaming almost as im
portant as television now, which
was not the case last time. OTT
platforms did not have the sort
of user base that the lockdown
created.
“Viewership for Disney Hot
star for this year was 56 million,
which was not the case in 2017,

Race heats up
IPL, a key mover in establishing
market supremacy in the media
space, will be a coveted property,
and Disney Star will have to ﬁght
tooth and nail to retain its hold.
Tech majors such as Amazon,
Meta (Facebook) have shown in
terest, and with the upcoming
merger, ZeeSony could also
emerge as a contender. Reliance
Viacom 18 is also in the mix.
“With two new teams, more
matches, more engagement,
more venues, we are looking to
take IPL to newer greater
heights,” said BCCI Secretary Jay
Shah, while announcing the IPL
tender on Tuesday.

NON-GOVT NPS SUBSCRIBERS

PFRDA Board okays removal
of automatic taper of equity
Also hikes 75% cap
on equity under
NPS Tier II to 100%

RELIEF FOR PMC BANK RETAIL DEPOSITORS

DICGC settles main
claim of ₹3,792 crore
OUR BUREAU
Mumbai, March 31

The Deposit Insurance and
Credit Guarantee Corporation
(DICGC) on Thursday said it
has settled the main claim ag
gregating ₹3,791.55 crore of
Punjab & Maharashtra Cooper
ative Bank Ltd (PMCBL) for
8,47,506 traceable depositors.
DICGC asked depositors of
the erstwhile PMCBL (trans
feror bank) to contact the
transferee bank (Unity Small
Finance Bank) for receipt of
their claim amount.
Scamhit PMCBL was merged
with Unity SFB with eﬀect from
January 25, 2022 (the appoin
ted date for the merger), as per
a scheme of amalgamation.
Chander Purswani, Presid
ent, PMC Depositors’ Forum,
said the settlement of the de
posit insurance amount will
come as a relief for PMCBL
depositors.
Under the scheme of amal
gamation, Unity SFB will pay
the amount it receives from
DICGC to all the eligible retail
depositors of PMCBL (trans
feror bank), which would be an

amount equal to the balance in
their deposit accounts or ₹5
lakh, whichever is less.
Depositors with deposits
over ₹5 lakh will get their mon
ies, depending on their bal
ances, over 10 years from the
appointed date. No interest on
any of the interest bearing de
posits with the transferor bank
will accrue after March 31, 2021
for a period of ﬁve years from
the appointed date.
Thereafter, simple interest at
2.75 per cent per annum will be
paid at the end of each year for
the amounts outstanding
which will be payable after ﬁve
years from the appointed date.
As at Marchend 2021, PMC
Bank had deposits aggregating
₹10,535 crore. Of this, about 70
per cent are retail deposits and
the rest are institutional
deposits.

54, the maximum cap will start
from 65 per cent and will taper
oﬀ with age.

KR SRIVATS
New Delhi, March 31

Nongovernment NPS sub
scribers may have cause for
cheer with pension regulator
PFRDA’s Board deciding to do
away with the current norm
stipulating automatic taper of
equity exposure to Tier1 ac
count once they cross the age of
50.
It has also decided to hike the
75 per cent limit on equity un
der NPS Tier II to 100 per cent,
Supratim Bandopadhyay, Chair
man, Pension Fund Regulatory
& Development Authority
(PFRDA), told BusinessLine
here.
Once the taper norm gets re
moved — the decision is expec
ted to be notiﬁed and imple
mented soon —
the
nongovernment NPS sub
scribers who had opted for 75
per cent equity in Tier I will not
be required to pare their equity
component on the stipulated
age. In June 2018, the PFRDA had
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enhanced the limit limit for
NPS under its Active Choice to
invest in Asset Class E (equity) to
a maximum of 75 per cent from
its earlier limit of 50 per cent.
Three riders
This was allowed with three
riders. The first was that it ap
plied only to the nongovern
ment subscribers of NPS. The
second, when the subscriber
turns 50, the equity portion will
taper oﬀ according to a ﬁxed
schedule set by PFRDA. The
equity allocation reduces 2.5
per cent each year till it reaches
50 per cent by the age of 60
years.
Third, when someone joins
NPS beyond 50, the maximum
cap will start according to a spe
ciﬁed table. To put it simply, for
someone joining at the age of

Tier II equity cap hike
In the case of Tier II accounts,
basically, an investment option
given to a person to be attached
to his pension account, the
maximum equity cap has been
hiked from 75 per cent to 100
per cent.
“We were getting feedback
from corporate subscribers
that those who understand
equities should be allowed to
go up to 100 per cent. We felt
that if they want to take that
kind of risk let them take, let
them do it”, Bandopadhyay
said.
The PFRDA Chairman also
said that the Board has stipu
lated that for keeping Tier I
equity cap at 75 per cent
without taper and Tier 2 ac
counts at 100 per cent equity,
there will have to be a risko
meter in place. “The board sug
gested you put a riskometer. It
will be designed by Crisil and be
on the lines of the riskometer in
use in the mutual fund in
dustry”, he said.

Airtel, Tech Mahindra
to develop 5G use cases

Mumbai, March 31

OUR BUREAU

Greenko Group, a leading renew
able energy and energy trans
ition company, has raised $750
million ( ₹5,700 crore) through
green bond issuance to repay ex
isting debt and fund the con
struction of an oﬀstream closed
loop standalone pumped storage
project at Kurnool in Andhra
Pradesh.
The threeyear secured green
bond has been priced at 5.50 per
cent. Greenko is building 30 giga
watt hours (GWh) of storage ca
pacity by 2025 as part of its plan
for an energy storage cloud plat
form of 100 GWh. The fund rais
ing provides an alternative pool
of international liquidity to such
projects, the company said.
The company engaged with in
vestors across Asia, Europe and
the US. The deal attracted an or
der book of over $2 billion.
Barclays, DBS, Deutsche Bank
(B&D) and JP Morgan acted as
joint bookrunners and lead man
agers and JP Morgan also acted as
the lead green structuring agent.

New Delhi, March 31

The country's second largest
telecom operator, Bharti Air
tel (Airtel) on Thursday said it
has entered into a strategic
partnership
with
Tech
Mahindra to codevelop and
market 5G use
cases in India.
The com
panies will
build
and
market
in
novative solu
tions for In
dia’s digital
economy by bringing to
gether their core strengths,
Airtel said in a statement.
Airtel has been spearhead
ing 5G demos and testing in
India, while Tech Mahindra
has developed worldclass 5G
applications and platforms.
Airtel and Tech Mahindra
will jointly set up a 5G innova
tion lab for developing 'Make
in India' use cases for the In
dian and global markets.

Through partnership, they in
tend to bring out a custom
ised Enterprise Grade Private
Networks, a core of the digital
economy.
These solutions will focus
on combining Airtel’s integ
rated connectivity portfolio of
5G ready mo
bile network,
Fiber, SDWAN,
and IoT along
with
Tech
Mahindra’s
proven system
integration
capabilities.
Focus areas
The companies would initially
focus on segments such as
automobiles, aviation, ports,
utilities, chemicals, Oil and
Gas and expand to other in
dustries going forward, it said.
Airtel and Tech Mahindra
will also oﬀer secure Cloud
and Content Delivery Net
work (CDN) solutions to busi
nesses.

With 7.7% growth, direct selling industry
topped ₹18,000 crore in FY21, says report
New Delhi, March 31

proximately 26 per cent of the
direct selling sales.

The direct selling industry in
the country clocked a growth
rate of 7.7 per cent, crossing
the ₹18,000crore mark in
FY2021 despite pandemicin
duced restrictions.
According to a survey report
released by the Indian Direct
Selling Association (IDSA), the
industry’s size was pegged at
₹18,067 crore in 202021 — up
over ₹16,776 crore in the previ
ous ﬁscal.
In a statement, Rajat Banerji,
Chairman of IDSA, said, “Direct
selling has provided sustain
able selfemployment & micro
entrepreneurship opportunit
ies to nearly eight million Indi
ans. Wellness & Nutraceutical

Resilient sector
This survey has been carried
out by IPSOS Strategy 3. Minis
ter of State for Consumer Af
fairs, Food and Public Distribu
tion, Ashwini Kumar Choubey,
who released the report, said:
“The Government has given
policy clarity to this industry,
by way of the Consumer Pro
tection (Direct Selling) Rules
2021. I am conﬁdent that this
will pave the way for the in
dustry’s further growth.”
The survey added that the
direct selling industry has the
potential to grow to ₹50, 000
crore in gross revenues by
2030.
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products category accounted
for 58 per cent of the Indian
direct selling sales, followed
by cosmetics and personal
care which contributed 22 per
cent.”
According to the report, the
northern region contributed
around 29 per cent of the dir
ect selling sales in the country
for 202021. This was followed
by the eastern region with ap
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